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Falak Khaliq

Graphic & Web Design | UX/UI | Digital & Print Media

| am a visual designer who loves turning ideas into simple,
beautiful, and user-friendly designs

| bring a mix of technical understanding and creative problem-
solving to product design. My computer science background
helps me work closely with developers, and my design
experience keeps me focused on clarity, usability, and clean
interfaces and designs. | care about listening, understanding the
problem, and designing solutions that feel simple and helpful.
I'm excited about roles where | can keep learning, improve my
craft, and contribute to products that make a real impact.
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Skills & Tools

e Visual design for web, email, and social

e Website design, page layouts, and mockups

e Figma and design systems

e Brand consistency across marketing channels
e Sales and marketing collateral

e Basic motion and video editing

e HTML and CSS fundamentals

e Responsive and accessible design

e Cross functional collaboration

e Strong attention to detalil

Product & UX Skills - User Flows | Wireframes | Prototyping | Interaction Patterns | Responsive Ul | Usability Awareness | Accessibility Basics
Ul & Visual Design - Figma Components | Layouts and Grids | Typography | Interface Mockups | Design Systems | Templates

Web & Digital - WordPress (Elementor, Block Editor) | Wix | Landing Pages | Page Layouts | HTML/CSS Basics

Collaboration - Working with Devs | Clear Requirements | Iterating on Feedback | Multi-Department Coordination

Tools - Figma | lllustrator | Photoshop | InDesign | XD | Canva | Premiere Pro | Hubspot | Mailchimp
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Experience

YWCA Montréal — Webmaster & Graphic Designer
e Managed several responsive WordPress sites
e Designed landing pages, digital and print assets, branding materials,
marketing designs, and event collateral

George Courey Inc. — Marketing & Digital Designer
e Developed digital advertisements, HubSpot emails, Shopify updates,

landing pages, and print materials
o Created digital catalogs, product images, and packaging designs

Living Image Social Media — Graphic & Web Designer
e Built Wix websites and crafted social media graphics
e Managed content schedules and lead client meetings to discuss
website content and specific needs, customizing designs accordingly

Freelance — Graphic & Web Designer | Content Creator

e Produced digital assets and branding materials
e Created social media videos for YouTube, Instagram, and TikTok
e Developed branding guidelines, presentations, responsive websites,

and interactive prototypes
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Web Design

A glimpse into some of the projects I've
worked on, showcasing creativity,
functionality, and impact.
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YWCA Montréal — Web Pages Live Links:

150th Landing Page [
Role: Webmaster & Designer | Tools: WordPress (Elementor & Block Editor), Canva Room Rental Landing Page [/
Project Type: UX/Ul Design — Live Websites & Responsive Layouts Clothing_Drive Landing_Page [/

Overview

Managed multiple YWCA websites, designing responsive layouts and ensuring
content consistency across programs. Also created digital and print assets to
support campaigns and events. '
Goal : | = '_ & |
Deliver seamless, accessible, and visually cohesive web experiences across multiple : : . ¥
sites.

B il e Bl G B Tl G RN

What | Did
o Updated content, navigation, and layouts across pages
e Built responsive pages that work on desktop and mobile . :
e Designed print and digital collateral: banners, posters, stall .m.m.“mm
materials e
e Collaborated with multiple departments to meet varying
requirements

S ———

Result
Live, user-friendly, responsive pages that strengthen the
YWCA's online presence and improve accessibility.
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ARA — Web Layout

Role: UI/UX Design | Tools: Figma | Project Type: Design Exploration

Overview

ARA connects and manages home energy devices. | designed a simple
and engaging page that helps users quickly understand how the system
works and connects with various smart home devices.

Goal

Explain a complex product in a way that feels intuitive and easy to explore.

What | Did
e Organized content into a clear user flow
e Created a visual map of connected devices
e Added a hover interaction to make learning more interactive
e Focused on clean spacing, icons, and digestible sections

Result
A clear, modern layout that makes a technical product easy to understand
and interact with.

Open Interactive Prototype
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About Fringues & YWCA
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Fringues — Boutique Landing Page

Role: UI/UX Design | Tools: Figma | Project Type: Responsive Web Page

Overview

Designed a single-page landing site for YWCA's Fringues boutique. The goal was
to create a clean, intuitive layout that highlights products and makes it easy for
users to browse and shop.

Goal

Help users quickly understand the boutique offerings and navigate the page
effortlessly.

What | Did
e Created a responsive layout that works on desktop and mobile
e Structured content to emphasize product categories and calls-to-action
e Used clear hierarchy, spacing, and visual cues to guide the user
e Designed interactive buttons and hover states to improve engagement

Result

A visually appealing, user-friendly landing page that communicates the
boutique's offerings clearly.

Open Interactive Mockup
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Movie Snack Scheduling App
Y UX Exploration (Coursework)

B =
+«iuy +
SMACKFLIX

Role: UX Designer | Tools: Figma | Project Type: UX Exploration / Wireframes

Scan my Ticket

Scan your ticket to load your movie
and plan your snacks

~ ScanTicket

Schedule Manually

your snack order

. S

My Snack Schedule

View upcoming orders & timings

~ View Schedule

Overview
A UX project exploring an app for scheduling snack orders at movie theatres. The
goal was to create clear, intuitive flows and test how users interact with the interface.

Goal
Help users easily schedule and manage orders, making the process simple, efficient,
and engaging.

What | Did
o Designed wireframes for core screens: home, schedule, and order summary
e Conducted peer usability testing and incorporated feedback to refine flows
e Focused on hierarchy, readability, and interaction clarity
e Explored layout and color options to improve usability

Result

A functional wireframe demonstrating UX thinking, iterative design, and user-
centered problem solving. The project shows my ability to organize information,
design interactions, and improve usability based on feedback.

Open Interactive Wireframe
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Graphic Design

Marketing, Digital & Print

Here's are some of the various digital and
print projects I've undertaken, focusing
on marketing, social media, and print
design. Each project reflects the brand's
identity and style while showcasing
creativity, functionality, and impact.
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— Campaign Design

Mardi Je Donne is an all-encompassing
digital media campaign.

| | e Includes captivating stories and posts.
Déposons un® A g L e Features eye-catching banners for
peu de magie d¢ ; e e LinkedIn and Facebook.
leur quotidien _ | o Offers informative newsletters.

Je donne maintenant (@) e & A - e Provides a customized email signature.
- e Includes a web banner.

Blzle

En faisant un don aujourd’hui, vous aidez une
femme & reprendre son souffle.

e Contains a html digital advertisement for
La Presse.

Depuis 149 ans, le ¥ des femmas, un organisme multiservice,
accompagne plus de 3 500 femmes par année.
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nuit en espace

Donde 505 =un
panier festif pour

Donde 50 % = un Donde 140 5 = une une femme et sécuritaire pour
panier festil powr nuit &n espace sa famille une femme
une fermme ot sécuritaire pour

ga famillle um femirmie

- \-«,E
§ Thea

Enfaisantundon mf";“ = s .
& N ‘ . = . * 4 L

uu:]nurd hul, vous aldez . o _UI"I L by g don uujourd'hui, ) fondation.ydesfemmesmtl.org/jedonne Don dﬂ‘70$ . g ordljsdonned) - ‘

Seiviing & de soution pour accés dun groupe - : ‘
e ¢ areprendre une femme vous aidez une femme e %7 - * #mardijedonne de soutien pour foasa g aalay sl oraljedoniie |
son soufile. @ reprendre son souffle. " ®: » & - une femme 1 154 O

lendatisn pdelommasmitlorg/jedonng | Amandifelonng i
I hA A ® ® 2

CQVvY



https://www.behance.net/falakkhaliq
https://www.linkedin.com/in/falak-khaliq-73b49750/
https://falakkhaliq.com/
mailto:falak.khaliq@gmail.com

falak.khalig@gmail.com | 438-985-7178 (3 E3 [

Campaign Design : Soclial & Print Media

Elegant social media posts, chic reels, and refined digital & print flyers designed
for Pop-Up GCriffe at Fringue Friprie, showcasing stylish, upscale fashion.
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TABLE OF CONTE by George Courey
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Annual Report Design

Produced the bilingual (English and French) YWCA Montreal Annual Report
for 2023-2024, showcasing a sleek and visually engaging design that
highlights essential insights and achievements.

View Complete Report

Rapport annuel
2023-2024
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Book Design

A timeless memory book celebrating the 30th edition of Prix Femme des Mérites
Awards, featuring photos of winners, highlights, and a dedicated space for

personal signatures and reflections

Merci pour ce
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Standing Banners

Tension Fabric Displays Designhed for Events

YWCA
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Prévenir les violences

2=/

Le ¥ des femmes de Montréal présente

UNE EXPERIENCE
IMMERSIVE SUR LE
CONSENTEMENT SEXUEL

When you confide in
someone, a supportive
reaction can make all
the difference...

An immersive experience
about cyberviolence

) .
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accompagnement écoute sensibilisation formation
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les femmes
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De nouvelles voies pour
les femmes depuis 1875

Mew paths far women
fince 1875

Batir un avenir
meilleur pour
les femmes

et les filles+

ydesfernmesmtl.org



https://www.behance.net/falakkhaliq
https://www.linkedin.com/in/falak-khaliq-73b49750/
https://falakkhaliq.com/
mailto:falak.khaliq@gmail.com

Festival Campaign falak.khalig@gmail.com | 438-985-7178 @ Be jn

Ul 5T dl [T

{JAZZ 1JAZZ :JAZZ

$FESTIVAL FESTIVAL i FESTIVAL

FEEL THE RHYTHM,
EMBRACE THE SOUL..

-
15 ]
2
{5 ]
-
|
5
=
B
&
=
:

iJAZZ
§ FESTIVAL

18:30hr | 29th June

4545 Pierre-de Coubertin Ave,H1V 3N7
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Created a suite of promotional materials,
featuring vibrant posters, concise tri-fold
brochures, and detailed event tickets for a
seamless attendee experience.
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Print & Digital Posters

A program to promote : WHERE
inclusivity and diversity in _

the workplace FROM
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Vous pensez a divorcer ou vous 8tes en cours de divorce, cette
conférence vous guidera pas-dpas dans ce processus complexe,
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YY‘E& FREE CONFERENCE, EXCLUSIVELY FOR WOMEN

ON THE ROAD TO PERMANENT RESIDENCY

With Angélique Adam, an &

Thursday, December 12, 5:00-6:00 PM

Status | Conditions | Rights | Procedures

RESERVE YOUR SPOT1

21 Location : YWCA Montreal - Holden Fisher Room
13566 René-Lévesque Bhvd. W, Montreal,
S5 e, H3G 1T (comer of Crescent)

Yw?ﬁ CONFERENCE GRATUITE ET DEDIEE AUX FEMMES

EN ROUTE VERS LA RESIDENCE PERMANENTE
Avec Mai alique Adam, avocats
en droit de Fimmigration

Jeudi 12 décembre, 17h-18h | En frangais

Statut | Conditions | Droits | Procédures

Rencontrez d'autres femmes qui
partagent des expériences similaires et
créez des liens précieux! Vous n'étes pas seule !

RESERVEZ VOTRE PLACE DES MAINTENANT !

Holden Fisher
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Cards & Invitations

Invitation
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Mercredi 12 novembre 2025 [ 16 h 30419 K
¥ dad femmed e Manirha

1275, avenue De Loarimier, Mantréal

hf.|ul‘.|u',-n“..n~<

YA Mmement peur clEBIEr niemible une mouwslls
#lopE Fane |"hislaire du ¥ dey l[#emmes de Manirsal

Phus fored

o 7 navembre vio
Inaacivee- weun lel

FEMMES EN MOUVEMENT I
¥ INVITATION

PAMNEL DE DISCUSSION
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ot @'ingpitation avec quatre panélistes d sxception, qui
partageront leur expertise autour de "employabilité (éminine.
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un moment riche et authentigue, en cohbrence c la mission
du ¥ des femmes de Montéral - soutenir, outiller et propulser
len fernmes vere lour pleine autonemie professionnelle.
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Merci de conlirmor volre présencs :
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Signicade

change des vies

dans le quartier !

VFRINGUES, C'EST PLUS QU'UNE FRIPERIE

MODE ETHIQUE | PETITS PRIX | GRAND IMPACT
nissi J lontragl
Ennenmusvcﬁdésrnuhuenqntton

Prochain coup de Coeur t'attend en
boutique!

Merci d'acheter avec impact |
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Digital Downloads Design — EtSy visit shop

Created digital designs for downloadable and
sellable products on Etsy, specifically for Eid
and Ramadan. The kit included banners and
various other print designs.
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Photo & Video
Content

Alongside graphic and web design, | create high-
quality photo and video content for digital platformes.
My work spans YouTube and Instagram, focusing on
visual storytelling, brand consistency, and engaging
social media content. This hands-on experience
strengthens my ability to design visuals that perform
across web, social, and multimedia channels.

Youtube Channel ( Instagram J



https://falakkhaliq.com/web-design-case-study-the-cookie-company/
https://www.youtube.com/thehomemakerbaker

Contact

falak.khalig@gmail.com
438-985-7178
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